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摘要: 企业社会责任一直是理论界和企业界关注的话题。企业公民是企业社会责任与利益相关者理论相融合
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的 企业公民会议 和随后设立的 企业公民总统
奖 ,最终激发了学者们的研究热情。关于企业公民
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为包括: 为社区提供经济和非经济的支持; 工作培训; 提供休憩场所;制定超出
法律要求的环境标准;促进当地政治经济文化的发展等。
C arro ll ( 1998 );








任就是一个 面 , 即企业公民具有经济面、法律面、道德面和慈善面等四个面的
责任。
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资料来源: G ardberg, N. A. , F om brun, C. J. Corporate C it
izenship: Creating Intang ible A ssets A cross Institu tiona l Env i
ronm en ts, A cadem y ofM anagement R ev iew, 2006, 31( 2) : 341.

























































































资料来源: M irv is, P. , G oog ins, B. Stages o f Co rpo ra te
C itizensh ip, Ca lifo rnia M anagem en tR ev iew, 2006, 48( 2) : 119.
四、企业公民实证研究进展
(一 )企业公民与经营绩效






















M aignan和 Ferrell( 2001)通过实证研究后还发
现:一个市场导向型文化有益于企业公民思想的传
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The Dynam ics of Theoretical and EmpiricalResearch on Corporate C itizensh ip
JIAO X iao- bo , KONG Da- chao
(M anagem ent schoo l of A nhui U nivers ity of F inance & Econom ics, Bengbu 233030)
Abstrac t: Corporate soc ial respons ibility( CSR ) has a lw ay s been a hot topic in the theoretica l community and business circ le. Co r
porate C itizensh ip ( CC), a product of integration be tw een corporate soc ial responsib ility and stakeho lder theo ry, w as first used in
practice by the co rporate leve,l then by the gove rnm ent to romo te, and ultim a tely insp ire the research enthusiasm of scholars. T he
content o f CC, from the early part of progressive dev elopment, is v iewed as a m arke ting instrum ent and strateg ic investment. T he stage
o f deve lopm ent of CC conta ins the e lem en tary stage, the engaged stage, the innova tive stage, the integrated stage and the transform ing
stage. T o put it into use, CC needs to m eet certa in institutional cond itions. CC is not nly a con tinuation and deve lopm ent o f CSR, bu t
also is a breakthrough idea and innovation.
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